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ABSTRACT 

Research Problem: This research aims to understand the role of social media in the dissemination of 
information, especially news, as well as the challenges faced regarding the spread of fake news by 
individuals who do not verify its accuracy. 

Research purposes: The aim of this research is to educate social media users to use these platforms 
wisely, with a focus on understanding the role of social media in the dissemination of information.. 

Research methods: This research uses a qualitative approach by conducting a literature review and 
discourse analysis based on Miles and Huberman's theory. 

Results and Discussion: Although social media plays a vital role in the dissemination of news, it is 
vulnerable to exploitation by individuals who do not verify its accuracy. Key challenges include a lack of 
cultural literacy and insensitivity to the information being shared. To tackle the spread of fake news, 
important steps include implementing robust information filtering, increasing digital literacy, and 
establishing reporting mechanisms to relevant authorities. 

Research Implications and Contributions: This research has implications for increasing 
understanding of the spread of fake news on social media and providing suggestions for addressing this 
problem. The implications include the need to comply with applicable laws and regulations as well as 
encouragement for social media users to act responsibly in sharing information online. 

Keywords: Social Media, Fake News, Government, Religion, User Education. 
   

INTRODUCTION  
In the contemporary digital landscape, social media has ushered in an era characterized by 

unprecedented freedom of expression. However, this newfound liberty has also given rise to a 
concerning trend where disseminated news often tends to be sensationalized and proves challenging to 
control effectively (Pickard, 2019). Technological advancements, particularly in the era of globalization, 
have further facilitated the rapid and easy dissemination of information, making it accessible within 
seconds across various online platforms (Tariq et al., 2022). A notable consequence of this digitized era 
is the proliferation of fake news or hoaxes, strategically crafted to captivate readers and generate a 
response in the form of disruptions on social media (Zompetti et al., 2022). Individuals, driven by the 
intention to rectify misinformation, often contribute to the clamor with their own opinions. 

Imran (2023) posit that the failure to promptly address the negative impacts emerging from social 
media can have far-reaching consequences, adversely affecting the broader community. Discussions on 
social media platforms frequently contribute to shaping public opinions on various aspects of 
community life (McGregor, 2020). Despite its crucial role in the daily dissemination of information, 
social media's susceptibility to fake news raises significant concerns, threatening the integrity of 
information and potentially influencing public opinion. 

Citing data from the Global Digital Insights Report gathered in 2021, it was observed that a 
substantial 72.50% of the global population accessed digital platforms in the same year (Global Digital 
Insights, 2021). Furthermore, information from the World Health Organization (WHO) reported at least 
5,230 instances of fake news or hoaxes related to the Covid-19 pandemic from January 23, 2020, to May 
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12, 2021, across various countries. This data serves as reinforcement for the preceding information, 
indicating the alarming prevalence of misinformation across the digital sphere on a global scale. Notably, 
these issues proliferated through approximately 8,965 pieces of content across various social media 
platforms worldwide. 

In the context of religion and government, recent scholarly efforts have delved into the intricacies 
of analyzing and detecting fake news using various social media platforms (Abrar et al., 2023). 
Additionally, examinations of victim protection in cases of fake news dissemination on social media in 
the world have highlighted the intersection of religious sentiments and governmental responses 
(Patching & Hirst, 2021). Our research takes a distinctive perspective by centering on the role of social 
media in the spread of fake news or hoaxes, specifically exploring how religious and governmental 
elements contribute to the dissemination and impact of misinformation. The study seeks to contribute 
to a comprehensive understanding of the significant role social media plays in information dissemination, 
particularly in shaping public perceptions related to religion and government. Moreover, it emphasizes 
the importance of user education as a crucial tool to mitigate the adverse effects of fake news, advocating 
for a more informed and discerning social media landscape. 

This research employs a qualitative method, as is common in social sciences. This approach is 
chosen due to the focus on human characteristics, behaviors, and societal phenomena that cannot be 
quantified in numerical terms. Data for this study is derived from previous research conducted between 
2016 and 2021. Both primary data, in the form of document studies of relevant journals, and secondary 
data, including interviews, are utilized. The research utilizes discourse analysis and text analysis 
techniques. The analytical framework is grounded in Miles and Huberman's theory of qualitative data 
analysis. 

The research primarily explores contemporary online sources such as Google Scholar, YouTube, 
Instagram, and TikTok. The objective of this study is to address three main questions. Firstly, "What is 
the role of social media in the dissemination of fake news or hoaxes?" Secondly, "What are the causes 
behind the increasing spread of fake news or hoaxes on social media?" Finally, "What efforts can be 
made to minimize the prevalence of circulating fake news?" The scope of the research is narrowed down 
to two primary participant categories: students and lecturers. The research is confined to academic 
journals, both international and national, and specific social media accounts on YouTube, Instagram, 
and TikTok. 

This study aims to contribute to the understanding of the impact of social media on the 
dissemination of misinformation and aims to provide insights into the reasons behind the surge in fake 
news. Additionally, it seeks to propose strategies to mitigate the spread of fake news. The research is 
delimited to focus on the perspectives of two key participant groups, ensuring a detailed examination 
within the defined parameters. The chosen methodology and limitations are aligned with the qualitative 
research paradigm, providing a comprehensive exploration of the chosen subject matter. 

 
RESULTS AND DISCUSSION 
 
The Role of Social Media in The Spread of News 

Social media plays a significant role as a source for the public to seek information and news. 
According to the Data Reportal 2022, the primary reason for internet users in the world, constituting 
80.1%, is to find information (Global Digital Insights, 2021). However, the anonymity and openness on 
social media can lead to chaos in the dissemination of information (Wang et al., 2021). As we are well 
aware, social media has become an integral part of people's lives, evolving into a discourse for primary 
socialization in contemporary times. Unfortunately, this has been exploited by irresponsible individuals 
in spreading unsubstantiated news. 

Social media provides users with the ease of participation and information-sharing through blogs, 
social networks, forums, and online communities. The accessibility of the internet has contributed to the 
rapid growth of social media, extensively used for personal, business, and even the dissemination of fake 
news or hoaxes (Meel & Vishwakarma, 2020). When a piece of news or information captures the user's 
attention, it can be easily shared with the general public, potentially causing it to go viral across all social 
media platforms. 

The presence of features such as share, like, hashtag, and trending topics on social media 
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undeniably influences the public's interests and information consumption (Sadapotto & Tahir, 2021). 
Through these features, news and information can be freely distributed in a remarkably short. The 
convenience of these features for spreading information on social media contributes to the increase in 
its user base. However, the high number of social media users makes it challenging to validate the 
accuracy of information. 

Based on the research conducted by Loftin (2023) the spread of fake news on social media and 
online platforms does not occur without underlying motives. There are political, economic, ideological, 
personal, and whimsical interests at play. Social media users contribute to the dissemination of 
information based on their interests, often exploited by irresponsible individuals for both personal gain 
and business ventures. In essence, social media not only serves as an educational platform for its users 
but also reflects the societal inclination toward viral content, manipulated for personal interests and 
business by irresponsible individuals (Sharma et al., 2023). Understanding the multifaceted dynamics of 
social media is essential for comprehending its impact on the spread of information and the challenges 
associated with validating the authenticity of news in the digital age. 

The relationship between social media and government cannot be overlooked. Governments 
worldwide grapple with the challenge of regulating information on social media platforms, especially 
concerning fake news (Saurwein & Spencer-Smith, 2020). The influence of social media on political 
opinions, public sentiment, and even elections has become a subject of intense scrutiny. Governments 
often attempt to strike a delicate balance between freedom of expression and the need for responsible 
information dissemination, leading to ongoing debates and legislative efforts. 

Religious communities are not immune to the impact of social media. The platform serves as a 
space for religious discussions, expressions, and, unfortunately, the spread of misinformation. Religious 
narratives and sentiments can be easily manipulated or exploited, leading to the dissemination of false 
information that may incite tensions or mislead believers. Understanding the interplay between social 
media and religious dynamics is crucial for addressing the potential consequences of misinformation 
within faith-based communities. 

Mitigating the adverse effects of fake news on social media necessitates a collaborative effort 
involving the government, religious institutions, and the online community. Governments can play a 
pivotal role in implementing effective regulations without infringing on freedom of expression (Vese, 
2022). Religious leaders can leverage social media platforms to promote accurate information and foster 
interfaith understanding. Additionally, educational initiatives aimed at enhancing digital literacy can 
empower users to critically evaluate information before sharing it, fostering a more responsible and 
informed social media landscape. In navigating these challenges, recognizing the interconnectedness of 
government, religion, and social media is fundamental to crafting comprehensive strategies that protect 
the public from the harmful effects of misinformation. 
 
Causes of the Escalating Spread of Fake News on Social Media 

The surge in the dissemination of fake news on social media is attributed to various factors, with 
technological advancements being a primary catalyst. The rapid evolution of technology has facilitated 
the widespread distribution of misinformation on social media, as these platforms offer an 
uncomplicated channel for individuals to share news without prior filtration. Consequently, anyone can 
create news based on their own opinions. Di Domenico et al research  (2021) highlights how 
technological progress poses a global threat, particularly in to world, concerning the proliferation of false 
news (hoaxes). The ease with which individuals can share news due to the lack of filtration on social 
media allows for the posting of unverified and unconfirmed news. 

The misuse of technological progress is evident as some exploit it to disseminate fake news merely 
to capture the public's attention with captivating content. Subsequently, the public shares the news 
without fully understanding its content. According to Pérez-Escoda et al (2021), the high incidence of 
fake news dissemination in the world is a negative consequence of digital and social media technological 
advancements that are not accompanied by digital literacy among the population. 

People read news briefly without grasping its content, leading to misunderstandings in 
information reception (Baptista & Gradim, 2020). Insufficient digital literacy is a significant factor 
contributing to the increased spread of fake news. Many individuals consume news without thorough 
examination, especially in asia and africa, where people often rely solely on headlines and readily believe 



Government, Religion and Fake News 

57 
 

Religion and Policy Journal Vol.1 No. 2 2023 

in the news presented. Meel & Vishwakarma (2020) emphasizes that low knowledge levels weaken the 
information filtering capacity of media, especially new media and social media through the internet. 
Besides lacking digital literacy, inadequate knowledge also contributes to the rise of fake news. Limited 
knowledge makes individuals easily gullible to presented news without critical assessment. 

The escalation of fake news is intertwined with religious and governmental aspects. Religious 
leaders and institutions can play a vital role in promoting digital literacy and critical thinking, fostering a 
community less susceptible to misinformation (Durodolu et al., 2022). Additionally, governments should 
prioritize educational initiatives that enhance digital literacy to empower citizens to discern between 
accurate and misleading information. Collaborative efforts between religious institutions, the 
government, and educational institutions are imperative in creating a society equipped to navigate the 
digital age responsibly. Addressing the root causes of fake news requires a multifaceted approach that 
involves both religious and governmental entities. 

Enhancing media literacy is crucial in addressing the rising spread of fake news. Educational 
institutions, in collaboration with media organizations, can implement programs to educate individuals 
about the importance of verifying information and understanding the ethics of reporting (Akgun & 
Greenhow, 2022). Media outlets should also take responsibility by adhering to ethical reporting 
standards, promoting accuracy, and avoiding sensationalism. By fostering media literacy and ethical 
reporting practices, society can develop a more discerning approach to information consumption, 
mitigating the impact of misinformation. 

Governments play a pivotal role in curbing the spread of fake news through regulatory measures. 
Strengthening and enforcing laws that penalize the deliberate dissemination of false information can act 
as a deterrent (Akgun & Greenhow, 2022). Additionally, collaboration with technology companies to 
develop and implement advanced algorithms for content moderation and fact-checking can contribute 
to filtering out fake news. The synergy between legal frameworks and technological advancements is 
essential for creating a robust defense against the proliferation of misinformation on social media 
platforms. 
 
Efforts to Minimize the Spread of Fake News 

The dissemination of fake news has become a pressing concern, prompting repeated warnings 
from the government about its negative impacts and dangers (Ardèvol-Abreu et al., 2020). The 
proliferation of fake news on social media has created anxiety within society, making it increasingly 
challenging for people to access accurate and reliable information. Consequently, concerted   efforts are 
required to minimize the spread of fake news. President Jokowi has emphasized the existence of both 
fake and trustworthy news, slander, and truth, particularly in this era of open information. He stressed 
the need to filter the information circulating, stating that the unity of the nation is at risk if 
misinformation is not addressed (Walton et al., 2022). This underscores the importance of "filtering 
circulating information." The president asserts that not all information circulating in society, especially 
through social media on the internet, is truthful and accountable. Much of the information circulating is 
false and defamatory. One way the public can contribute to reducing the spread of fake news is by 
critically assessing and verifying the content of the information they receive before accepting it. 

Addressing fake news on social media goes beyond technological literacy; it requires digital literacy 
that imparts an understanding of rules, ethics, and the ability to identify the authenticity of news. This is 
expected to raise awareness among the public regarding the potential for news to create disturbances in 
society (Walton et al., 2022). Digital literacy is crucial in minimizing the spread of fake news on social 
media, enabling people to be more discerning in understanding the content of news and responding 
critically to circulating information. Individuals should not unquestioningly believe news but should 
delve deeper into its truthfulness. Citizens are encouraged to report any instances of fake news to the 
authorities, allowing for appropriate follow-up actions and serving as a deterrent against irresponsible 
individuals spreading false information. 

Addressing the spread of fake news is intricately linked to religious and governmental dimensions. 
Religious communities can play a pivotal role in promoting ethical behavior online and encouraging 
critical thinking when consuming information. Simultaneously, governments need to continue 
implementing regulatory frameworks, The collaborative efforts of religious institutions and the 
government are essential to fostering a digital environment that prioritizes truth, accountability, and 
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responsible information sharing (Zhanbayev et al., 2023). This multidimensional approach is crucial for 
achieving a comprehensive solution to the challenges posed by fake news in the modern era. 

Enhancing religious education can be instrumental in combating the spread of fake news. 
Religious institutions can incorporate teachings that emphasize ethical online behavior, critical evaluation 
of information, and the importance of sharing accurate and truthful content. This integration of religious 
teachings with digital literacy initiatives can empower individuals to navigate the digital landscape 
responsibly, minimizing the risk of falling prey to misinformation that may exploit religious sentiments. 

The global nature of social media necessitates international collaboration in addressing the 
challenges posed by fake news. Governments can work together to establish guidelines and regulations 
that foster responsible information dissemination across borders. Furthermore, governments should 
invest in educational campaigns to enhance digital literacy on a broader scale, emphasizing the 
importance of fact-checking and discernment. By fostering global cooperation and implementing 
effective educational strategies, the international community can collectively contribute to minimizing 
the spread of fake news and its potentially divisive consequences. 
  
The Nexus of Fake News, Governance, and Religion: An Unraveling Tapestry 

In the intricate tapestry of contemporary society, the threads of fake news, governance, and 
religion are intricately woven, shaping the fabric of our collective understanding and perception. The 
phenomenon of fake news has become a potent force, influencing not only public discourse but also the 
dynamics between governments and religious institutions (Neo, 2022). This essay delves into the 
interconnected realms of fake news, governance, and religion, exploring their symbiotic relationship and 
the profound impact they wield on society. 

Fake news, or misinformation deliberately crafted to deceive, has proliferated in the digital age, 
leveraging the vast reach of social media and digital platforms (Pherson et al., 2021). Its origins often lie 
in the intersection of technology and human intentions, where the ease of disseminating information 
collides with the desire to manipulate public opinion. Governments and religious institutions alike find 
themselves entangled in the web of false narratives, as these narratives can sway public sentiment, erode 
trust, and disrupt the social fabric. 

Governments, as the custodians of societal order, face unique challenges in the era of fake news. 
The deliberate spread of false information can undermine the foundations of democracy, compromise 
the legitimacy of elected officials, and incite public unrest (Fombad, 2022). The blurred lines between 
truth and falsehood in the digital realm create a volatile environment where misinformation can be 
weaponized to influence political landscapes. Governments must navigate these treacherous waters, 
implementing effective strategies to combat the spread of fake news while upholding principles of 
transparency and accountability. 

Religious institutions, revered as moral compasses and cultural cornerstones, are not immune to 
the influence of fake news (Gat, 2022). In an age where information travels at the speed of a click, 
religious narratives can be distorted or manipulated to serve specific agendas. The potential 
consequences are profound, affecting interfaith relations, exacerbating societal divisions, and even 
inciting conflicts. Religious leaders find themselves grappling with the responsibility of guiding their 
communities through a landscape where truth is elusive and misinformation threatens the very essence 
of religious teachings. 

The interplay between fake news, governance, and religion creates a complex ecosystem that 
shapes public perception and societal dynamics. Governments must contend with the challenge of 
safeguarding democratic values while combating the erosion of trust caused by misinformation (Paseri, 
2020). Religious institutions, on the other hand, face the delicate task of preserving the sanctity of their 
teachings amid the cacophony of distorted narratives. 

The impact is felt at the individual level, where citizens grapple with the daunting task of 
distinguishing truth from fiction. As fake news permeates various aspects of society, the erosion of trust 
in both governance and religious institutions becomes a pressing concern (Valaskivi, 2022). The 
symbiotic relationship between these entities necessitates collaborative efforts to mitigate the far-
reaching consequences of misinformation. 

The triad of fake news, governance, and religion weaves a complex narrative that shapes the socio-
political landscape of our times. Governments and religious institutions must navigate these challenges 
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with resilience, recognizing the shared responsibility in preserving the integrity of information and 
fostering a society grounded in truth, transparency, and ethical governance. As we unravel the intricate 
threads of this tapestry, the collective efforts of individuals, institutions, and policymakers become 
paramount in safeguarding the pillars of democracy, faith, and societal harmony. 

 
 

CONCLUSION  
The pervasive influence of social media on the spread of news, coupled with the challenges posed 

by fake news, underscores the need for comprehensive and collaborative solutions. The intricate 
interplay between social media, governance, and religion requires a multifaceted approach to address the 
root causes and mitigate the adverse effects of misinformation. Social media, as a prominent source of 
information, has both positive and negative impacts on society. While it provides a platform for 
information dissemination and connectivity, its openness and anonymity contribute to the rampant 
spread of fake news. This phenomenon has profound implications for governance, where governments 
grapple with regulating information while upholding democratic principles. Additionally, religious 
communities find themselves navigating a digital landscape where misinformation can distort narratives 
and sentiments. 

Efforts to minimize the spread of fake news involve enhancing digital literacy among the public. 
This includes critical evaluation of information, responsible sharing practices, and awareness of the 
potential consequences of misinformation. Governments play a crucial role in implementing regulations 
and technological solutions to curb the dissemination of false information. Collaborative endeavors 
between religious institutions, governments, and educational institutions are vital to creating a resilient 
society capable of navigating the challenges posed by fake news. In unraveling the intricate tapestry of 
fake news, governance, and religion, it becomes evident that a united front is necessary. Individuals, 
institutions, and policymakers must work together to foster a digital environment grounded in truth, 
transparency, and ethical governance. As societies globally grapple with the complexities of the digital 
age, collective efforts will pave the way for a more informed, resilient, and responsible engagement with 
information in the years to come. 
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